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Abstract 
Rural and farm tourism has as coordinates three essential elements, rural area, people, and products offered for sale 
to the visitors and refers to all the activities caused by spending a determined period of time in rural area, the means 
for housing being both the pension as well as the farm or peasant household and other accommodation spaces, inns, 
stops. The village cans reborn being an important place for townspeople, because it means human dimension, social 
intimacy, and local animation. Villages with tourist vocation are preserving of traditions and a rich historical content, 
besides administrative, cultural and economic, functions through tourism can regenerate developing through the 
implementation of measures which to improve infrastructure, attracting young people in villages by creating new 
jobs in tourism activity, promoting traditional village. In developing strategies for the regeneration of villages do not 
have to start from the premise that the village should be a closed community, but a supplier of raw materials and 
human resources, producer of goods and services for urban communities. 
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1. Introduction   
 
In order to put in value the natural and anthropic 
resources from rural area, through rural and farm 
tourism needs to develop competitive strategies 
for rural services [1-4]. The components of the 
plan that compose the rural development strategy, 
can be changed during the development of the 
activities from agrotourist farm, rural guesthouse, 
which will influence also the changing of the 
plans of rural tourism agencies that operates in 
rural area, because for each agrotourist product or 
rural service will exist a strategic orientation, 
clearly created, in agreement with the consumer of 
such products needs [5-8]. 
The strategy of rural tourism services uses the 
concept of marketing to create partial strategies 
such as [9,10]: 
 strategy of the variety of services; 
 strategy of the offers and prices; 
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 the notion of rural tourism product; 
 quality strategy; 
 availability of offers. 
For managers of the companies operating in the 
rural area, it is not enough to know well the 
clientele, middle-income families and 2 children, 
but it is also necessary to know how competitors 
work [11-13]. Putting into value of a rural area is 
strongly conditioned by: 
- the content of rural tourism benefits; 
- the variety and quality of service offered. 
In the continuous process  of the complexity of 
rural tourism offer, are contained the concerns of 
rural tourism organizers and rural services 
providers to diversify rural tourism offer through 
the issue of some rural tourism products with a 
new content, more comprehensive and more 
attractive, compared to some traditional tourist 
products [14]. It is necessary to reorganize the 
rural tourism promotion and the strategy of the 
variation of the rural tourism services should be 
created so that the primary and secondary rural 
tourism resources of a territorial area, village or 
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common with tourist vocation to satisfy the 
following needs: 
 diversification of the services offered by 
attractiveness in the rural area; 
 to accept the voluntary replacement of a range 
offers of rural and farm tourism services with 
another range of offers; 
 to provide possibilities and alternatives to 
spend free time. 
 
 
2. Materials and methods 
 
Within this scientific approach, we have analyzed 
non-agricultural activities and services offered to 
consumers, which through their diversification 
contribute to the development of rural and farm 
tourism and, implicitly, to determine the rebirth of 
the villages through their economic and social 
development. The non-agricultural activities from 
the rural area that were our concerns in this 
research were the independent ones and the 
complementary ones. 
 
 
3. Results and discussion 
 
From the non-agricultural activities that can be 
practiced and taught by visitors, rural turists and 
agrotourists at the farm, in rural area according to 
the geographical location of the area practicable 
are: 
 woodworking - carpentry, rotary, leather 
processing, lingerie, in the hill and mountain area; 
  pottery, obtaining ceramic and glass crafts, 
wool in the plain area; 
  braids from wicker, from cattail and reed from 
the areas near waters; 
  traditional processing of products and animal 
products, meat, milk, horticultural and agricultural, 
compotes, jams, broth. 
A special non-agricultural activity, which can be 
promoted through rural and farm tourism and 
which contributes to the regeneration of the 
village, is the traditional processing, distribution 
and consumption of the main products obtained 
from sheep and goats and secondary wool, that can 
be processed by traditional weaving, turned into 
carpets, linen, embroidery, handicrafts. 
In rural areas, an important role plays the 
workshops woodworking (sawmill), iron 
processing workshops, especially for the 

maintenance of local means of tourists transport 
(wagons). 
The village or agro-tourism farm should not be 
limited to just a few objectives of historic and 
cultural interest, but must also include natural 
resources, to make it as attractive as possible 
through recreational activities. In order to revive 
the villages, measures are needed to promote those 
activities that are attractive and diversify the 
recreation, because farmers consider agrotourist 
activity as being complementary. We believe that 
for the regeneration of villages, local authorities 
need to be more involved in organizing the 
activities generating profit and by their promotion, 
by signaling or other forms of promotion at the 
local, national and even European level as local 
authentic agrotourist products that contribute to the 
sustainable development of the area. 
The village or rural locality, can not make 
progresses without a balanced and healthy 
development of its area, especially with no 
financial resources allocated for preserving the 
biodiversity of the environment, because it still 
misses the necessary elements of infrastructure 
and some social services. 
We consider that the rebirth and development of 
the village, by practicing rural tourism and 
agrotourism on the farm can be done if a few 
measures are taken: 
 investments in infrastructure; 
 development of traditional processing 
enterprises of products obtained in farms; 
 diversifying the services offered to tourists; 
 development of local pride regarding the 
authenticity of products and services offered to 
tourism consumers; 
 promotion the traditional village as a place of 
spending free time. 
Regarding the development of development 
strategies of the rural area it should not be started 
from the premise that the village should be an 
idyllic community, only a supplier of raw 
materials and human resources but also a 
producer of goods and services for urban 
communities. 
Through the modernization of agrotourists farms, 
through investments can diversify their activities, 
and products obtained, processed can be used by 
the agrotourist farm as fresh, produced in the 
farm, but can also be a source of income for 
owners who can sell them directly from the farm 
through their own stores or in fairs and exhibitions 
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of traditional products, being delights for those 
who want to farm agrotourism or so-called "fun 
agriculture" when those accommodated at the 
farm actively participate in the production of 
cheese, compotes, traditional meat products.  
 
 
4. Conclusions 
 
We can conclude that all the activities presented 
provide employment of workforce from rural area 
through judicious use of local resources due to the 
fact that these products are used for the needs 
from individual household, but can also be a 
source of additional income if they are sold in 
fairs or even exported as traditional products. 
We believe that for the development of the rural 
area and the stability of the young population in 
rural area it is necessary to encourage investments 
in infrastructure and to ensure minimum social 
conditions, the development of small and medium 
enterprises, creating new jobs and capitalizing the 
local natural and anthropic resources, all 
contributing to the sustainable development of 
rural area. 
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